
I just look at the total price
I always compare the  

price per 100g

I make careful choices 
between products/brands 

based on price

When money is a bit tighter, I 
will swap my usual brand for 

the stores own brand

When I am on a tighter 
budget, I will swap fresh 

products for frozen 
(vegetables, meat, fruit)

I really enjoy shopping for 
special offers

When I go into a store and 
there are no “specials” 

or “deals”, it makes me 
consider whether the store 

is offering good value

I believe supermarket displays 
are used to showcase 

products on sale for a lower 
price than usual

I tend to buy the same 
products/brands regardless 
of price change

When money is tighter, I 
buy my usual brand just 
less often

When I am on a tighter 
budget, I continue to buy 
fresh products, but buy the 
cheaper items or buy less.

I prefer to know that all prices 
are kept low at all times.

When I go into a store and 
there are no “specials” or 
“deals”, I assume they are 
offering good value through 
keeping all prices low.  

I would still compare the 
price of display products to 
check if there is a discount

Only half of us look at the detail in price 
comparisons; there is a roughly even 
split between those that compare price 
per 100g and those that just look at total 
price. 

Most of us are price conscious when 
it comes to picking between brands. 
However, one in five customers will 
display loyalty despite price changes or 
changes in their own budget.  

In the times when our budgets are 
tighter, only half of us will compromise by 
swapping fresh products for frozen. 

Shopping for deals appeals to half of us, 
the other half prefer everyday low prices. 

However, the majority do expect a 
supermarket to have instore specials; 
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otherwise, questions are raised as to 
whether the store is really offering good 
value.  

We are not easily fooled either. Displays 
are not assumed to be sale products. 
Most of us will still compare prices to 
check if there is a discount. 

Our sample is representative of New 
Zealanders by age, gender and region. 
The supermarkets they typically shop at 
are shown in the graph below.

Beyond simple location and a lack of 
alternatives, Pak’n Save and Countdown 
customers are choosing those 
supermarkets based on perceptions of 
price, New World customers mention 
staff, quality and price.

Shopper behaviour at the supermarket  
really is a mixed bag. 

Research First are the food and fibre insights specialists. If you have a retail question you 
want to know the answer to, get in touch with Ann: Ann@researchfirst.co.nz

Which supermarket do you  
shop at most often?

Pak’n Save 40%

Countdown 37%

New World 20%

Fresh Choice 2%

Super Value 1%

Other 1%

For each of the following pairs of statements, which one best 
describes your approach to grocery shopping?

56% 44%

79% 21%

67% 33%

50% 50%

46% 54%

63% 37%

26% 74%


