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HOW MUCH DO WE REALLY THINK ABOUT 
SUSTAINABLE CHOICES WHEN IT COMES 
TO THE WEEKLY FOOD SHOP? October 2022
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Well, not as much as price. But we thought that 
would be the case. The purpose of price in the set of 
attributes we tested was to provide some context, 
and a benchmark to compare the other attributes 
against. What we found has implications for the 
messaging that surrounds products and for future 
trends in consumer thinking.

Meeting the 5+ a day recommendation on fruit and 
vegetables impacts on the weekly shop for three 
quarters of us. 

This should really read a ‘best attempt’ at meeting 
the recommendation though. Another of our data 
releases unfortunately shows that despite this 
being a priority for the majority, many fail to hit the 
recommended amount due to prices being too high. 

Interestingly, domestic products are favoured by 
three quarters but only half are considering food 
miles. This suggests that short value chains are 
less important to the consumer; local is good but 
domestic is fine. 

Greenhouse gas emissions currently have a lower 
impact on consumer choices. We will ask this 
question again and see if relative impacts change as 
we move towards 2025. 

When it comes to insights, Research First is the rural and food 
and fibre specialist. If you’ve got a question you want to know the 
answer to get in touch with Liz: liz@researchfirst.co.nz 
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